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 COURSE DESCRIPTION: This course is designed to provide students with the knowledge and skills 





strategies that entrepreneurs can use to exit a business (e.g. initial public offering (IPO), mergers, and 

acquisitions). 5 February, 2017 

 I. BUSINESS ECONOMICS Effective business professionals understand basic economic concepts. They 

will use this knowledge as needed in their business. The following accountability criteria are considered 

essential for students in the Business program of study. 1. Define economic terms such as monopoly, 

scarcity, elastic good, inelastic good, public good, fixed cost, variable cost, opportunity cost, equilibrium, 

and break-even point. 2. Explain the types of economic systems (e.g., command market, mixed, socialist, 

etc.). 3. Explain the concepts of supply and demand. 4. Explain the concept of competition and private 

enterprise. 5. Research and analyze the impact of small businesses/entrepreneurship has on market 

economies - locally, regionally, and globally.  

J. RESEARCH AND ETHICS Effective business professionals demonstrate appropriate research methods 

and business ethics. They will use this knowledge as needed in their business. The following 

accountability criteria are considered essential for students in the Business program of study. 1. 

Differentiate between primary (surveys, focus groups, interviews, etc.) and secondary data (census data, 

official government websites, etc.). 2. Explain how to use secondary and primary data for market 

research. 3. Demonstrate the use of valid and reliable research strategies. 4. Explain the difference 

between illegal and unethical behavior in business. 5. Research 



study. 1. Discuss selling products and services through traditional and non-traditional systems (e.g., 

storefronts, Web sites, auctions, etc.). 2. Explain the kinds of ordering, payment, and delivery services 

required for traditional and non-traditional types of business purchases (e.g. PayPal, Square). 3. Describe 

tracking, confirmation, and delivery of products and services. 4. Define terms related to online business 

(e.g., HTTPS, SSL and data encryption, search engine ranking, site traffic, key words/meta tags, etc.). 7 

February, 2017 5. Identify security issues for traditional and non-traditional 


